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Gathering Global Finance Leaders
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e Asian Financial Forum (AFF) examined the theme of “Asia:
Sustainable Development in a World of Change” with over
100 distinguished speakers from around the world.

e Over 2,600 participants, including global leaders in
government, finance and business took part in AFF to
exchange insights, to network and to explore business

opportunities.

e AFF Deal Flow Matchmaking Session was an effective
platform for matching sources of funds with deals. Over
500 matching meetings were arranged for 310 companies.

e This AFF  Deal
presentation showcases and roundtable discussions on

year’s Flow also arranged project

technology, healthcare, infrastructure and real estate,
food and agriculture as well as consumer goods, to
facilitate more business connections.

01-02. BAEMMSIEANERE  BIEHFERLE
BRFSTRE  mBHHE AIE) -
More than 100 heavyweight speakers,
including Nobel prize-winning
economist Paul Krugman (front page),
shared their insights at AFF.

03. ’\¢IE B Ac¥iiR
BRITEIBENS
ThIS year the Deal Flow session was
extended to cover the entire second day
of the Forum, with sector-specific project
presentations and roundtable networking.

RS —BRAT 04. FBBBUTREBITHES RIREA
AEREEEREH - HEHIEE -

HKSAR Chief Executive, CY Leung,
delivered the opening remarks at
the Forum.



\endg

EELELTT

.....

......

EMFRESFHA

Intelligence Sharing Among Top Licensing Experts
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e More than 30 leading international licensing experts shared
their insights on licensing opportunities in the Chinese
mainland and other Asian countries.

e Charles Riotto, president of International Licensing Industry
Merchandisers’ Association, pointed out that global retail
sales of licensed products for 2014 would reach US$200
billion. The Chinese licensing industry is growing at the fastest
rate.

e Rosalind Nowicki, Executive Vice President, Global Sales and
Retail for 20th Century Fox Consumer Products, said that
the success of a licensing business depends not only on
brand popularity, but also on the development of innovative
products.

01. 20t 4R EDH B E M A R 2T E MIHE B #7TRI#E Rosalind NowickifE i@ i8 L&
Rosalind Nowicki, Executive Vice President, Global Sales and Retail for 20th Century Fox Consumer Products speaking at the plenary

session of the Asian Licensing Conference.
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01. MAERBESRIBFRME - R EZRAEMERAS -

The four concurrent events created synergistic effects and succeeded

in drawing more industry players and buyers to attend.

02. A LREEHRBERFHR(P) 2ERER -

Secretary for Commerce and Economic Development Gregory
So (middle) visited the Licensing Show.
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The Hong Kong Toys & Games Fair, Hong Kong Baby
Products Fair, Hong Kong International Stationery
Fair and the Hong Kong International Licensing
Show together drew a record of more than 3,000
exhibitors.

The four concurrent fairs created synergistic effects and
attracted a buyer attendance of more than 110,000 from
around the world, up four per cent from the previous year.

At the Hong Kong Toys & Games Fair, which is the largest
event of its kind in Asia and the second largest in the world,
smart toys captured the attention of buyers.

The Hong Kong International Licensing Show attracted
the participation of the world’s top licensors and licensing
agents, including Sanrio, Warner Bros, Hasbro, IBML, 20th
Century Fox, Discovery, Smiley and Lamborghini.

03. BRI B FERAME RS IR - RA L URKAEK

[FPEAMmEE] o

China‘s Ministry of Culture led, for the first time, a delegation of

mainland companies to the event and formed the largest-ever
Chinese Mainland Pavilion.

04-05. BEMAREENATMER - 2HHEF_NEARES -

The Hong Kong Toys & Games Fair maintained its posmon
as Asia’s largest and the world’s second largest event for
the industry.
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Asia’s Largest Fashion Show
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The shows attracted local and international fashion aficionados.



(Audi Hong Kong)2EiH) [BABEEFK2015] - UARE

MEBIBI0IE MR EE  BARHMOZe AETE e Hong Kong Fashion Week for Fall/Winter and World

HREEMNGRRIRNEEE - M [EETFRERITR Boutique, Hong Kong brought together some 1,800

BEREE] (BBYDC)SERBAEINE + LEKRAN exhibitors and attracted over 38,000 buyers.

HFRAER T TP EFNRERRD o SEYDCH A e Close to 60 exciting activities were held, including more
BITRARHEABEREHREZ R AHIMAIERERN than 30 fashion shows.

Margareta van den BoschiEE &I H - RIS H A ER e Hong Kong Fashion Extravaganza 2015 featured the

HEISREE S B RAELE - work of Hong Kong designer duo Eri Chu and Philip Chu,

renowned New York designer Loris Diran, top mainland

BAEEEREEEN "Hong Kong in Fashion” ' &E& designer Wang Yutao and Swedish classic haute couture
EEEHUL R RBEAARSHEXRLER - B master Lars Wallin.

29 B2 EBRA—RLR2RBREFBESEERE KA25F e Under the theme of “Light Me Up”, the citywide promotion

B “Light Me Up” BX8E - E50% AL ESEHEBIENS “Hong Kong in Fashion” presented more than 60 activities

from 8-22 January.

REERE BYEE  NHBEEMEEASE A1A8E22
HE1T768IBARED - Wl 7,5008MERAMN » E2WM
TBERRAE -

04. YDCRAHRS S REIREFHRFERETAT 05. MIARES HKIN5| 138,000 B X2 ERAE -
The Hong Kong Young Fashion Designers’ Contest uncovered The two fairs together attracted over 38,000 buyers.

fashion design talents for the local garment and fashion industry.
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0202F: A New E-Commerce Model
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The 0202F model that has emerged in the Chinese mainland
in recent years is extending 020 to families and communities.

Residents can register personal accounts online and make
their shopping selections. Once a community has gathered
a certain number of orders, online purchases will be made.
When the delivery arrives at the community-based information
and consumer services centre concerned, residents can pick
up their ordered items and take them home.

Amid an aging population, the senior market cannot be
ignored. The O202F model allows elderly people who
are unfamiliar with online shopping, to go to community
information and consumer services centres and ask the
staff there to directly place orders for them. Thus, potential
consumption can be tapped.

01. EFEBRRED -
E-commerce is evolving rapidly.
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Hong Kong Trade Development Council Head Office
38/F, Office Tower, Convention Plaza, 1 Harbour Road, Wan Chai, Hong Kong
Tel: (852) 1830 668 Fax: (852) 2824 0249 Email: hktdc@hktdc.org




