
Enabling Trade

The TDC is in the business of enabling 
trade, connecting millions of buyers and 
sellers quickly and efficiently through its 
trade shows, its online marketplace and its 
product magazines, which are read by 
millions of buyers all over the world. 
This year, the TDC took significant steps 
towards integrating these three key areas 
into a more cohesive offering, bringing 
extra value to customers who combine the 
three services.
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Left: The TDC’s Hong Kong 
Houseware Fair is the largest of its 
kind in Asia. The 2007 edition set 
a new fair record with more than 
2,380 exhibitors participating. 
The fair also attracted more than 
30,500 buyers from 137 countries 
and regions

Below, left: Visitors queue up for 
the 2007 edition of the Hong Kong 
Gifts & Premium Fair, held in April. 
The fair attracted buyers from 141 
countries and regions

Below: Jeffrey Lam, Chairman of 
the TDC Toys Advisory Committee 
as well as a TDC Council member, 
takes reporters’ questions at the 
press conference for the January 
2008 Hong Kong Toys and Games 
Fair, Asia’s largest toy show. Mr Lam 
is joined by TDC Assistant Executive 
Director Raymond Yip (right) 
and Evan Sha, Deputy General 
Manager of Messe Frankfurt 
(Shanghai) Co Ltd

The Integrated Customer
Cynthia Cheung has seen the future of sourcing, and it’s 
integrated. The director of 15-year-old fashion accessory 
supply firm CYT Industrial, Ms Cheung (above) is 
discovering that tapping into the TDC’s physical and 
online marketplace, as well as advertising in its product 
magazines, make sourcing and selling more rewarding.

“I used to visit the fair and go booth to booth,” says Ms 
Cheung, referring to the Hong Kong Gifts and Premium 
Fair. Then she discovered that she could use tdctrade.com’s 
customised sourcing service on-site, saving a good deal 
of walking and guessing. By inputting specifically what 
she was looking for, she instantly received a printed list 
of relevant suppliers, including booth numbers, product 
photos and company and product information.

The TDC has extended the service by placing exhibitor 
details from its trade fairs and 14 product publications 
onto tdctrade.com, its online marketplace, providing a 
database of more than 100,000 suppliers.

On the selling side, Ms Cheung has realised additional 
value from the TDC’s integrated marketplace. For the 
last few years, she has been advertising in Hong Kong 
Fabrics and Accessories magazine. As well as going 
out to global buyers in print form, the publication also 
appears in the TDC’s online marketplace. By advertising 
on tdctrade.com, Ms Cheung is happily capitalising  
on the growing trend to online sourcing.

Looking ahead, Ms Cheung believes that there is huge 
potential in new markets such as Eastern Europe, and 
that the TDC will help her access the opportunities.

“We will continue to use this highly efficient and effective 
sourcing service,” she said.

Top: An exhibitor explains the features of a portable device at the April 
2007 Hong Kong Electronics Fair (Spring Edition). The fair set a new 
record for exhibitors, attracting more than 2,400, up 6.4 per cent from 
the previous year. The concurrently held International ICT Expo also set a 
participation record, bringing in 576 exhibitors

Above: Key to the success of the jewellery show is the ability to attract 
international brands, such as pearl leader Golay, to its annual gathering. 
Further value to TDC fairs is provided by related seminars that highlight the 
latest product and market trends. Hot topics at the jewellery fair include 
forums on design and inspiration, the latest treatments for rubies, sapphires 
and pearls, as well as a spotlight on gold style trends and opportunities in 
the Middle East jewellery market

Growing TDC Fairs
The TDC continued to consolidate its position as 
Asia’s leading quality fair organiser, while enhancing 
Hong Kong’s reputation as the region’s premier 
sourcing platform. In 2007/08, the TDC hosted an 
organisation-record 33 fairs. These events attracted 
more than 27,000 exhibitors, of which nearly 
14,000 were local participants and more than 
13,400 were from outside Hong Kong. The fairs also 
attracted nearly 583,000 trade buyers, with about 
285,000 being local buyers and more than 297,000 
coming from outside Hong Kong.

This past year, more than 20 fairs enjoyed record-
breaking numbers of exhibitors or visitors, or both. 
These included mega events such as the Hong Kong 

Toys and Games Fair, Hong Kong Gifts and Premium 
Fair, Hong Kong Houseware Fair, Hong Kong 
Electronics Fair (Spring and Autumn editions) and the 
Hong Kong International Jewellery Show, all held at 
the HKCEC, located in the heart of the city. 

The two Hong Kong Fashion Week fairs this past 
year, in July and January, also captured worldwide 
interest among international buyers. The July 
2007 show attracted a record 1,147 exhibitors 
from 19 countries and regions and included 64 
TDC-organised missions counting nearly 1,700 
international VIPs. The January 2008 Fashion Week, 
Asia’s largest fashion fair, featured 1,490 exhibitors 
from 20 countries and regions.

The TDC’s two main public fairs, Food Expo and the 
Hong Kong Book Fair, were again very well received 
by the Hong Kong public, as well as trade buyers 
and sellers from all over the world. The August 2007 
Food Expo featured 365 companies, a nine per cent 
increase over last year. The popular fair attracted 
group pavilions from the Chinese mainland, Korea 
and Japan, as well as first-time participants Australia, 
Canada and Russia. 

The Book Fair drew 475 exhibitors and a record-
breaking 763,545 visitors. During the seven-day fair, 
more than 180 cultural activities, including seminars, 
forums and writing competitions, were organised.
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Left: The TDC’s energetic new Sports Source Asia attracted more 
than buyers and sellers. It also drew a standing ovation from 
the sports equipment industry. As well as creating the region’s 
premier sourcing hub for the sports industry, the October 2007 fair 
provided an ideal environment for promoting business

Below: When it comes to licensing, there is but one team to beat. At 
the sixth edition of the Hong Kong International Licensing Show, in 
July 2007, TDC Council members James Tien and Jeffrey Lam and 
TDC Executive Director Fred Lam sport the colours of the Chelsea 
Football Club

Sports Source Asia, Asia’s first sporting goods trade 
fair, was launched successfully by the TDC and 
MMI-Munich International Trade Fairs PTE Ltd at 
the AsiaWorld-Expo (AWE) facility, near the Hong 
Kong International Airport, in October 2007. The 
sports fair becomes the sixth TDC show to be held 
at AWE. This past year, the six fairs attracted more 
than 1,450 exhibitors and nearly 45,000 buyers 
from 142 countries.

Top, left: Asia’s largest fashion fair, Hong 
Kong Fashion Week for Fall/Winter, featured 
nearly 1,500 exhibitors from around the 
world. Running concurrently with Fashion 
Week for Fall/Winter 2008, World Boutique, 
Hong Kong, attracted 366 brands and 255 
exhibitors from 14 countries and regions

Top, right: Hong Kong Fashion Week for 
Spring/Summer 2008 welcomed a record 
1,147 exhibitors from 19 countries and 
regions, including first-time participants 
Russia, Spain and Turkey. A noticeable trend 
in recent years has been the growing number 
of global buyers attending TDC fairs, adding 
a more balanced international dimension to 
the shows

Demonstrating its logistical prowess, the TDC 
organised four simultaneous international 
trade fair openings on 27 October 2007 at 
AsiaWorld-Expo. Audrey Eu (left), Chairman 
of the Panel on Environmental Affairs, 
Legislative Council of the HKSAR, addresses 
the opening ceremony

Fairs for all Seasons
The TDC also hosts a number of fairs dedicated 
to Hong Kong services in various fields, including 
licensing promotion. In recent years, the TDC’s 
Licensing Show has become recognised as the finest 
of its kind in Asia. In 2007, the show attracted about 
11,000 trade visitors, more than one third of whom 
were from overseas. 
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One of the largest shows of its kind in the world, the Hong Kong Optical 
Fair featured more than 540 companies specialising in optical design, 
manufacturing, retail and related services. Among the highlights of the 
November 2007 show was Visionaries of Style - Enjoy Your Vision in Life, 
a section presenting 16 international brands  

Left: Hong Kong Financial 
Secretary John Tsang (centre) casts 
his eye over a timepiece at the 
Hong Kong Watch & Clock Fair, 
held last September. Flanking Mr 
Tsang at this, the world’s largest 
such fair, is TDC Executive Director 
Fred Lam (left) and Stanley Lau, 
Chairman of the TDC Watches and 
Clocks Advisory Committee

New-Product Zones
The TDC continued to differentiate its quality 
fairs by launching new themed product zones at 
its events. These special sections showcase new 
products and emerging industry trends. In the past 
year, 11 new-product zones were introduced at 
TDC fairs. While bringing added value to buyers 
and sellers, the new-product zones may also be 
spun off as new fairs down the road, if they prove 
popular. Among the highlights:

Pet Supplies 
Introduced in April 2007 at the Hong Kong 
Houseware Fair, the Pet Supplies Zone featured 

Left: The 2007 Hong Kong 
International Lighting Fair registered 
a 10 per cent growth in exhibitors, 
attracting about 1,350 exhibitors 
from 31 countries and regions. 
Trade visitors, coming from 133 
countries and regions, were up 
11 per cent. Two new product 
zones, Galaxy of Stars and Crystal 
Indulgence, were introduced at the 
event. The Hong Kong International 
Building Materials & Construction 
Equipment Fair was held at the 
HKCEC during the same period

Quality is a key differentiator that sets the TDC’s 
trade fairs apart from those of other fair organisers. 
Here, the Hong Kong Fashion Week for Fall/
Winter, held last January, features a trio of classical 
musicians at the fair opening

16 exhibitors and a wide variety of pet products, 
from the practical to the playful. The section covered 
manufacturing, including the production of pet 
food, medicines, toys and garments, as well as such 
services as pet hospitals, pet training, boarding and 
health care consultancy. 

Posh Corner
Also making its debut at the Hong Kong Houseware 
Fair, Posh Corner showcased quality, eye-catching 
items that reinforced Hong Kong’s reputation as a 
luxury style centre. In 2007, 14 exhibitors joined the 
new zone. 

TDC buyer and 
exhibitor numbers 
were up across the 
board in 2007/08 
compared with 
2006/07.  The upward 
trend demonstrates the 
growing international 
presence of exhibitors 
and trade buyers at 
TDC fairs

Overseas Exhibitors by Region Overseas Buyers by Region

Year-on-Year Percentage Growth of TDC Trade Fair Participants
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The seventh World SME Expo consolidated its 
reputation as a can’t-miss event for SMEs in Hong 
Kong, Asia and around the world. Held in Hong 
Kong, 12-14 December 2007, the event attracted 
more than 26,000 visitors from nearly 70 countries 
and regions. In recent years, the Expo’s profile has 
become increasingly international, with a number of 
major business events surrounding it.

The Expo’s theme in 2007 was “Asia Opportunities,” 
which centred on helping SMEs move up the value 
chain. A large-scale international conference 

was also held at the fair. Renowned management 
guru Kenichi Ohmae and top-notch academics 
and business leaders from various countries were 
invited to share their insights on competition and 
globalisation in Asia. 

Inno Design Tech Expo (IDT Expo), held alongside 
World SME Expo, has become Hong Kong’s global 
marketplace for technology, branding and design. 
Among this year’s highlights was a focus on Italy, 
including Italian Design Day, and related Italian 
product pavilions.

IDT Expo helps promote Hong Kong as a trading platform for 
business-focused innovative technology and design services. 
Along with top-quality seminars, as above, last year’s IDT Expo 
saw the launch of Inspiration Hall, which included a display of 
crossover products from Project 9707. This partnership, between 
top Hong Kong designers and international brand names, was 
created by the Hong Kong Design Centre 

SME Focus on Asia
In 2007/08, the TDC focused on developing a 
critical mass of quality suppliers on tdctrade.com, 
its online marketplace, resulting in paid suppliers’ 
numbers on the TDC website increasing by about 
63 per cent over 2006/07. (Effective 1 April 2008, 
the website address was changed to 
www.hktdc.com.) This was achieved through a 
specially priced combination package, inviting 
exhibitors and print advertisers to use the TDC’s 
online platform. All exhibitors of major TDC trade 
fairs and print advertisers now have a presence 
on the TDC online marketplace, complete with full 
company information and product photos.

The TDC increased substantially its critical 
mass of suppliers this past fiscal year, helped 
by a specially priced package enticing 
exhibitors and print advertisers to use TDC’s 
online platform

Adding Value Online Verifying Quality 
To reinforce the positioning of the TDC online 
marketplace as one that connects global buyers with 
quality suppliers, the TDC initiated a partnership 
with Dun and Bradstreet (D&B) in October 2007. 
This resulted in the launching of the D&B Checked 
authentication service, which verifies information 
provided by suppliers. A D&B Checked logo is 
displayed on the supplier’s web page at 
tdctrade.com upon successful verification of 
the provided information. Other third-party 
supplier references are available on TDC’s online 
marketplace, which further boosts sourcing 
confidence among users.
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The TDC has made significant progress in its efforts 
to solidify its integrated services offerings. In view of 
the needs of global buyers to source from multiple 
channels, including trade fairs, product magazines 
and the Internet, the TDC made strides in combining 
the strengths of its exhibitions, product publications 
and online sourcing into an integrated marketplace, 
enhancing value to buyers and suppliers.  

Fast Facts: Targeting the Customer 
• All exhibitors of major TDC trade fairs now have a presence on the online marketplace, enhancing 

and extending the sourcing experience for visiting buyers beyond the trade fair period
• All print advertisers now have a unique web address on the online marketplace, encouraging readers 

to view the full supplier profiles online and making buying decisions faster and more convenient
•  Innovative bundled packages are offered to advertisers to include showcases at trade fairs 
• Since March 2007, buyers at TDC fairs have been able to use tdctrade.com’s customised onsite 

sourcing service to find the right exhibitors and suppliers and, ultimately, the products they need. In 
August 2007, this onsite sourcing service was extended to overseas trade fairs

Enhancing Publications

Integrated Service Offerings

TDC product magazine 
enhancements were introduced 
to create a better sourcing 
experience for buyers and sellers. 
Suppliers now have more choices 
available for their advertisements, 
while buyers can take advantage 
of new measures to help them find 
critical information more quickly. 
These include handy fast-fact 
boxes in the magazines’ editorial 
sections, and reference details on 
where to find related information 
in the TDC’s online marketplace

As in other print media businesses, the TDC’s 14 
product magazines face the challenges of ever-
changing sourcing behaviour among buyers. Steps 
implemented in the past year include new editorial 
measures to ensure that information is provided 
in the clearest way possible and the introduction 
of advertising packages that bundle trade fair 
showcases and online advertisements. To further 

enhance the value buyers experience in using TDC 
magazines, new product categories and publication 
indexing have been introduced, to date, in six 
magazines.

As well, all TDC product magazines now include 
dedicated advertiser web addresses, which make 
sourcing more convenient for both buyers and sellers.

Higher customer value has been realised, for 
example, in migrating the TDC’s trade fair exhibitors 
to the online platform. This helps buyers locate the 
right suppliers quicker and more precisely, as well as 
extending the matching period of trade fairs before 
and after the shows.

The TDC this past fiscal year 
strengthened its integrated service 
offerings, which link TDC trade 
shows, its online marketplace 
and product magazines. The 
achievements are paving the 
way for a comprehensive service 
package that fully realises the 
power of the TDC’s integrated 
marketplace
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Workers prepare a reinforcement 
cage designed to support the 
HKCEC expansion project’s massive 
foundation. Each foundation pile is 
3.1 metres in diameter and set 45 
metres underground. More than 90 
tonnes of reinforcement steel are 
needed for each foundation pile

The HKCEC expansion project, which began in 
May 2006, continues. The project will add 19,400 
square metres of exhibition hall space to the HKCEC, 
bringing it to approximately 66,000 square metres 
on completion, scheduled for the first half of 2009. 

The expansion project reached a major milestone in 
May 2007, when pedestrians were diverted to the 
temporary Hall 1 Concourse connecting Phases I 
and II, clearing the way for demolition of the existing 
Atrium Link structure.

Another milestone was reached in September 2007. 
A ceremony marked the initial launching of four sets 
of steel roof trusses, stretching more than 100 metres 
across the two sides of the channel. To maximise 
space until the project is completed, the HKCEC 
car park has been converted into exhibition space. 
Called Expo Drive Hall, this innovative conversion 
adds space enough for 350 booths.

The expansion will be achieved without reclamation, 
and almost entirely within the HKCEC’s footprint. 

HKCEC Expansion on Track

A new milestone in HKCEC’s 
HK$1.4 billion expansion project 
is inaugurated in late September 
by then TDC Chairman Peter Woo. 
The ceremony takes place on the 
project site, alongside the existing 
exhibition centre

From the start (top) to the expected finish in the first half of 2009 
(computer-enhanced image, bottom), the project to expand the HKCEC 
will increase the facility’s total exhibition space by 42 per cent. Middle 
pictures show steel structures spanning the small channel connecting the 
Phase II structure to the original HKCEC. These structures, along with 
the huge bearings used as cushions between them and the supporting 
columns, are the largest of their kind ever used in Hong Kong. The move 
to expand Hong Kong’s downtown exhibition space is welcomed by 
exhibitors, many of whom wait in queues for available exhibition space 
at the TDC’s mega shows
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Fast Facts: By the Numbers 
•Eight TDC fairs are the largest of their kind in Asia and among the biggest in the world
•The average number of daily user sessions on the TDC’s online marketplace was 172,907  

in 2007/08
•The average number of daily page views for the TDC’s online marketplace this past fiscal year  

was 916,535
•The TDC’s 14 product magazines are read annually by some five million customers around the world 

Above: The TDC’s business- 
matching services received 
several million online enquiries 
over the past year. Business- 
matching experts are also 
available at TDC fairs, providing 
personalised services that bring 
buyers and sellers together

Business Matching

TDCLink
TDCLink is an exclusive service for Hong Kong 
registered companies, providing an online database 
of 600,000 global contacts – 450,000 overseas 
companies and 150,000 Chinese mainland 
enterprises. This past year, approximately 4,600 
subscribers used the service.

The comprehensive database provides information 
on importers, distributors, manufacturers, exporters, 
wholesalers, service companies and industry and 

Opposite: It’s all about 
networking, and TDC trade fairs 
are known as ideal networking 
platforms. These trade events 
attracted nearly 583,000 
buyers and more than 27,000 
exhibitors over the past year

Premier Connect 
At the heart of the TDC’s business is our ability to 
connect buyers and sellers. Our customised business- 
matching service is a natural extension of our overall 
goal of enhancing trade. As a result, our business-
matching specialists are trained in identifying and 
pre-screening potential business partners. The 
service caters to a wide spectrum of business needs, 
from selling, sourcing, distributorship, licensing and 
franchising to joint venture and technology transfer. 
Customers receive full contact details and corporate 

profiles of recommended companies with confirmed 
interest in doing business within weeks.

During the past year, Premier Connect handled 
approximately 3,000 business-matching enquiries, 
helping overseas businesses make use of the Hong 
Kong platform. A post-enquiry survey recorded a 
business-matching success rate of 85 per cent. 
(Effective 1 April 2008, Premier Connect was 
renamed HKTDC Business Matching.) 

trade associations, while offering trade leads for 
companies from overseas and the mainland seeking 
Hong Kong companies. In all, more than 6,000 
business records are updated every day.

TDCLink also offers subscribers email alerts 
on the latest trade leads according to industry 
and regional preference. (Effective 1 April 2008, 
TDCLink was renamed HKTDC Global Contacts.)


