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Located on the doorstep of the Chinese mainland and at the heart of Asia, Hong Kong 

is an ideal two-way springboard for international franchising brands looking to gain 

access to the Asian markets, and for the Asian brands to venture into the global 

marketplace. As such, it is only natural that Hong Kong plays host to the region’s 

leading franchising event, the HKTDC Hong Kong International Franchising Show, 

which was being held from 6−8 December 2017 at the Hong Kong Convention and 

Exhibition Centre to offer both franchisors and potential franchisees an abundance of 

business opportunities, as well as a comprehensive range of consulting and supporting 

services.  

 

Together with HKTDC SmartBiz Expo, the show attracted a total attendance of over 

11,000 visitors from over 50 countries/ regions were recorded over the three-day event. 

Over 50% of visitors were local, over 30% were from Chinese mainland and over 10% 

from countries and regions outside Hong Kong. The top ten visiting foreign countries 

and regions were Thailand, Taiwan, Korea, USA, Indonesia, Japan, Malaysia, 

Philippines, Vietnam and Australia. 

 

Where famous franchise brands gathered…… 

The exhibition featured over 130 exhibitors including famous franchise brands and 

supporting service providers from Hong Kong, the Chinese mainland, Korea, Taiwan, 

the ASEAN region, Australia as well as Europe and North America, covering F&B, retail, 

personal services, education, beauty, franchising consultants and business services in 

three thematic zones: “Catering”, “Non-Catering” and “International”. Over 95% of 

exhibitors surveyed were satisfied with the show.  



 

Like previous years, the third edition of the Franchising Show features local and 

international franchisors from various sectors, including food and beverage (KamCha 

Milk Tea from Hong Kong, Little Sheep from the Chinese mainland, Papa John’s Pizza 

from the US and Lucycato from Korea etc.), retail (Carlo Rino from Malaysia, OOH and 

iApp from Hong Kong, La Maison du Savon de Marseille from France etc.), education 

(Dr. I-Kids Education Centre, Little Beijing Chinese Education Centre, Modern Bachelor 

from Hong Kong and I Can Read from Singapore etc.), services (Sunshine Laundry, 

Store Friendly and Dogaroo pet services etc.) and franchise sales agents. Exhibitors 

also included a number of franchise consultants, franchise associations, service 

providers for store development, marketing strategies, IT, legal and finance to provide 

franchise supporting services and consultation.  

 

“Franchising and Wealth Building” seminar series…… 

With an aim to provide latest industry development and opportunities to franchisors and 

franchisee, “Franchising and Wealth Building” seminar series was organized as 

highlight of the fair. Together with the Brand Briefing Series, the new content 

successfully attracted over 1,000 audience. 

In particular, to echo with the increasing demand where investors and franchisees are 

looking for “passive income” and opportunities on “sharing economy”, renowned director, 

Mr Cheung Kin Ting, and former artist, Mr Isaac Ng, shared their view with visitors on 

smart ways to achieve financial freedom. 

Since F&B is the most popular sector that uses franchising model, a seminar related to 

the innovations of F&B industry has been organised, where executives of big brand 

names such as Tai Hing, Tao Heung and Maxim’s provided many useful tips in running 

scalable F&B chains. 

To appreciate outstanding franchising operators, HKTDC supported Asia Branding and 

Franchising Association (ABFA) organised the 1st edition of Outstanding Franchisors 

and Brands Awards 2017.  

 



 

From our participants……  

 

“Our brand Nolboo has more than 900 shops in South Korea…. We focusing Asia and 

Southeast Asia right now and that’s why we come to Hong Kong, which is a perfect 

place as Hong Kong is a very International city, where people come from everywhere to 

find new ideas” 

 – Paul Mak, Managing Director of Mak Brands Holding (from Chinese mainland)  

 

“Hong Kong International Franchising Show is very good which has a great mix of 

visitors globally….. We received enquiries from both local and overseas visitors, even 

from Russia and Indonesia, which exceeded my expectation”  

– Harry Chai, Co-founder and CEO, TECHBOB Academy Limited (from Hong Kong)  

 

“Hong Kong International Franchising Show so far is a great experience….. We have 

some good quality conversations…. We are pleased to be here as our first stop outside 

Australia”  

– Paula Bedford, Managing Director, Begin Bright (from Australia)  

 

What’s Next? 

Next edition of HKTDC Hong Kong Franchising Show will be held on 5–7 December 
2018 at the Hong Kong Convention and Exhibition Centre, continue to serve as one of 
the most important event in nearby region for both franchisors and franchisees. 
 
For further information, please visit our website at www.hktdc.com/hkifs 
 
Or contact: 
Hong Kong Trade Development Council 
Tel: (852) 183-0668 
E-mail: franchisingshow@hktdc.org 

http://www.hktdc.com/hkifs

