
Shanghai Film Festival Sees Cooling Market 
 
The 21st Shanghai International Film Festival (SIFF) quietly closed on 24 June 
following the recent tax probe controversy ignited by TV presenter Cui 
Yongyuan. Meanwhile, film stocks plummeted as a torrential downpour hit the 
city, as if to cool down the hot spell of the Chinese cinema. 
 
As a matter of fact, the SIFF was less of a scene this year with fewer events 
held for the media to rush off to. Even the refreshments provided by the press 
center were complained by reporters, of which some speculated, “maybe 
there weren’t sponsors.” 
 
All gossips aside, speeches by industry big shots at the SIFF predicted that a 
“cold front” was approaching—“film companies may enter a long ‘cooling off 
period’”, said Andrew Yan, founding Managing Partner of SAIF Partners, 
shareholder of Bona Film Group and Beijing Jingxi Culture & Tourism Co., 
Ltd., in his speech. According to Yan, the Chinese cinema was entering a 
period of decline. “The market value of film stocks was RMB 100 billion at its 
highest, and now RMB 20 something billion,” said Yan. One of the reasons 
was that investors had realized the instability of film profits. “China produced 
close to 1,000 films last year. 400 something of which made it onto the big 
screen, but less than 100 were loud in the market,” he added.  
 
Wang Changtian, CEO of Beijing Enlight Media said, “the film industry 
experienced rapid development over the last few years. Nothing hurts a 
business collaboration quite like when some companies aiming to make a 
great fortune overnight are reckless with investors’ money. The industry will 
then face the question ‘who is willing to invest again?’ It is difficult for some 
people to even find a job.” Wang believed the Chinese cinema was about to 
go through crisis. “Problems float in shallow waters. This is a good sign,” said 
James Wang, CEO of Huayi Brothers. 
 
Overbearing e-commerce leaders, such as Alibaba, humbly toned down their 
stance at the SIFF this year instead of stealing the thunder from the traditional 
film industry. Online video streaming websites such as iQiyi and Youku, and 
online ticketing platform such as Maoyan and Tao Piao Piao also maintained 
a low profile, positioning themselves as an “enabler company” or “service 
provider”. This is also one of the reasons the SIFF this year was less of a 
town buzz. 
 
After all, it is about time the white-hot Chinese film production sector started to 
cool down. May the days when anyone could own a film studio never return.  
It is only natural that the SIFF this year slightly lost its limelight. 


