
Mainland’s “Sponsored” Film Critic Earns RMB 60K a Month? 
 
Six years ago, an online article titled “Film critic earns RMB 60K a month” 
sparked heated buzz to speculate the identity of the mystery person in 
question. While a decent living can be made possible with selling film reviews, 
the ethics and value of film critics have also been challenged. 
 
An active film critic, nicknamed Guo, was recently interviewed by WeChat 
Public Platform to discuss his experience of taking long-term jobs of so-called 
“sponsored” style “film review collaboration”. Guo has put his name on the 
map as a leading figure in this business category.  
 
Guo stated that he had been a “sponsored” film critic for eight years, with 10 
to 15 “sponsored” film reviews output each month totaling over 600,000 
words. Having only five hours to sleep each day, he worked 300 days a year 
spending most of his time on film watching and “writing”. The vast amount of 
jobs gave him on average RMB 20K to RMB 30K per month, but not the 
rumored RMB 60K. A few years ago, he came up with the down payment for 
an apartment in Beijing.  
 
Based on his personal data, two-third of the content from the 300 to 400 
Douban (popular online film website in the Mainland) broadcasts were the 
said type of business collaboration. 
 
At round and about 2010, freelance film critics were coerced into entering this 
sort of business collaborations to help boost film prospects in the reality of an 
influx of market capital. Industry insiders commonly speculate that the practice 
of “sponsored” film reviews originated in 2010 after “Avatar” was released in 
China. The blockbuster grossed an unexpected RMB 1.33 billion. Never had 
the market foresee the ridiculous amount of cash generated. A series of 
capitalized operation drills were activated, one of which was extending a 
friendly hand to film critics, as the market potential became conspicuous. 
There are basically two business collaboration modes: film promotion team 
contacts film critics directly, or a veteran film critic brings fellow counterparts 
into the game. 
 
In the beginning, Guo’s “sponsored” film reviews accounted for 50% of his job. 
The other half were for film magazine and newspaper features. His monthly 
“sponsored” film review jobs gradually increased as new media emerged 
quickly to replace traditional means of communication. 
 
“Writing these reviews that I hardly like is way easier than writing a feature 
interview”, said Guo, a former journalist. When asked if he feels indifferent 
about these “fake reviews”, he answered tactfully, “it happens when you are in 
any industry long enough. You can only make peace with yourself.” 
 
Online “film reviews” have slowly lost their credibility as this type of business 
collaboration becomes more a common practice. The majority of audience no 
longer believes in Guo’s reviews as much nowadays.  
 


