The Year Ahead & K =t 2

The coming fiscal year will represent the second year of the HKTDC's
current three-year plan, which covers the period from 2008/09 to
2010/11.

Our objectives for 2009/10 remain consistent with those set out in the
previous year. They are:

Strengthening Hong Kong's role as Asia’s international business
platform

Championing the quality, creativity and sophistication of Hong
Kong’s service and manufacturing companies

Enhancing the HKTDC's value as an active resource centre and
partner of SMEs in meeting tomorrow’s challenges

In striving to achieve these objectives, the Council is focused on
developing the Chinese mainland market for Hong Kong brands,
bringing Hong Kong products to promising emerging markets and
promoting Hong Kong services at home and abroad.

The HKTDC will also realign its internal resources as necessary to best
meet customer requirements in the wake of current economic
challenges, and support Hong Kong companies in moving up the
economic value chain.
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