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Responding to the Call

The HKTDC responded to the global economic challenges by launching, in
November 2008, a HK$120 million SME Assistance Package to help small
and medium-sized businesses. More than 4,000 overseas buyers, mostly from
emerging markets, attended HKTDC trade fairs in 2008/09 through the
programme, while more than 6,000 exhibitors received subsidies, in the form
of cash coupons, to help with their marketing efforts at the fairs.

Research Publications

The HKTDC's Research Department published about 150 reports, newsletters
and publications over the past year, including HKTDC Trade Quarterly (TQ),
the Council’s flagship publication, which highlights market trends and
business strategies. Amid the global financial turmoil, the focus has been on
diversifying markets. TQ introduced a new market section to identify niche
opportunities, and another new section that delivers market intelligence from
fairs around the world. Over the past year, our Research Department offered
detailed insights into potential new markets, from Chile, Mexico, Egypt,
Israel, Turkey and India, to Kazakhstan and the Nordic region.

With the Chinese mainland offering the best potential amid the economic
downturn, a number of timely reports were compiled to help SME marketing
efforts, including a practical guidebook for conducting sales on the mainland.
A report on opportunities from the mainland’s Rmb4 trillion stimulus package
for Hong Kong's services industry was also published.

SME Seminars

Providing timely, relevant market information for SMEs is a key priority for the
HKTDC. We organised 82 seminars this year, including the “Powering SMEs
Development Programme,” launched with Standard Chartered Bank. The
seminar series focused on providing solutions and exploring business
opportunities, particularly on the mainland and other emerging markets.

A comprehensive brand-building training programme was also organised with
the Asian Centre for Brand Management of the Hong Kong Polytechnic
University. This helped SMEs sharpen their knowledge and skills in brand-building.
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In January, we organised a seminar on the latest United States product safety
regulations, and another in March, to help SMEs stay abreast of possible
changes to US-China policy under the new Obama adminstration.

Two CEO Forums were held last year, including one organised with the Guangdong
Economic and Trade Commission in September. It drew 360 participants in
Guangzhou, reinforcing Hong Kong as the region’s leading services platform.

Relaunching Hong Kong Trader
To provide timely news for SMEs, the HKTDC in January revamped Hong
Kong Trader as a weekly online newsletter. Published in English-language and
Chinese-language editions, the customised e-newsletter also promotes Hong
Kong as an ideal base to do business.

China Business Advisory Service

As the global economic downturn shifted the focus to finding opportunities in
the mainland market, the HKTDC's China Business Advisory Service provided
about 800 one-on-one sessions last year. The service offers professional and
practical information related to doing business on the mainland, including
marketing strategies, government regulations, customs, intellectual property
rights and taxation. This year, an advisor from the Fujian Department of
Foreign Trade and Economic Cooperation joined our group of mainland
experts, who provide professional advice on doing business on the mainland.

Sales of HKTDC Research Reports
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Fast Facts

e Trade officials from Beijing, Shanghai, Guangdong
and Fujian serve as consultants for the China
Business Advisory Service

e The HKTDC Business InfoCentre received more
than 100,000 visitors from all over the world

e HKTDC Research compiled guidebooks on doing
business with the US, the EU and the Chinese
mainland

e About 2,000 companies attended the “Powering
SMEs Development Programme,” held year-round
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April 2008 ‘

June 2008 ‘ ’

—

HKTDC's Richard Tam, Director, Chicago, and Louis Ho,
Director, New York, update Hong Kong SMEs on new
developments in the US market
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Participants attend one of eight brand-building training
programmes, organised with the Hong Kong Polytechnic
University, to help SMEs build their brands for the mainland
market
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July 2008

Responding to the crisis: the December issue of the HKTDC Trade
Quarterly focuses on helping SMEs cope with the global economic
downturn
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Panelists at one of two CEO Forums held during the year exchange views and insights

on the opportunities and challenges ahead for mainland enterprises, and on how using
the Hong Kong business platform can help
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Launching the “Powering SMEs Development
Programme,” which focuses on exploring business
opportunities, are (left to right): Owen Belman,
Head, Consumer Banking, Standard Chartered Bank
(Hong Kong); Eric Tai, HKTDC Deputy Executive
Director; and Betty Ku, General Manager, SME
Banking, Standard Chartered Bank
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A product demonstration at a Hong Kong forum on
nanotechnology and advanced materials provides end-users,
business people and academics with an opportunity to share
their innovations
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January 2009 ‘ '

More than 1,000 toy buyers at the HKTDC Hong Kong Toys & Games Fair are among the first to benefit from the HKTDC's HK$120 million

subsidy scheme
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January 2009 ‘ '

Richard O'Brien, an official from the US Consumer Product
Safety Commission, explains the latest safety directives at the
Hong Kong Toys Industry Conference
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Hong Kong Trader relaunches as a weekly, p-rc;viding the latest news
and insights relevant to SMEs in Hong Kong and around the world
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Dongguan Economic and Trade Bureau Chief Huang Guangiu (left) and HKTDC Southern China Regional Director Ronald
Ho seal a deal to provide more than HK$1 billion in SME subsidies to firms based in Dongguan
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February 2009 ‘ ’

b

HKTDC China Business Advisor Terence Tam unveils the latest Guide to
Selling in China, published by the Research Department
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A packed room of SME representatives takes in the expert advice at a Business InfoCentre seminar
on setting up domestic sales channels on the mainland
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March 2009 ‘ '

US legal expert Alexander Koff leads a seminar on US
trade policy towards China under the new Obama
administration

EE A2 ERAlexander KoffEEABREFHNBEER
HEESBROMN S

41






