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Mainland Consumer Promotions

The HKTDC's consumer efforts on the mainland ranged from developing
new markets to showcasing Hong Kong-branded products and services
at major events. The second edition of the Style Hong Kong Expo in
Hangzhou, in November 2008, featured 150 exhibitors, up 40 per cent
over 2007. Other major HKTDC events on the mainland included the
first Hong Kong Consumer Products Expo, Guangzhou, which drew
more than 140,000 visitors in March, and the June 2008 Design for
Living Expo in Hangzhou.

Marketing Hong Kong and the Mainland

A number of joint Hong Kong-mainland promotions took place this year.
They reflect the deepening integration between Hong Kong and the
Pearl River Delta region. The most ambitious was September 2008’s
Lifestyle Expo in Budapest, the first Hong Kong-mainland joint trade
exhibition overseas. The following month, 10 Hong Kong companies
and eight Guangdong sub-contractors cooperated in an infrastructure
and real estate services mission to the Middle East, meeting with 150
key developers and construction companies. In March, the HKTDC, in
collaboration with the mainland’s Jiangmen Municipal Government,
organised an outreach programme in the United Kingdom. The mission
promoted Hong Kong as a services platform and Jiangmen as a
manufacturing base for British companies looking to tap the mainland
market.

Appealing to Mainland Enterprises

The HKTDC regularly promotes Hong Kong’s strengths as a business
platform for mainland enterprises (MEs) wanting to connect with
international markets. In the past year, we targeted top-500 enterprises
with a variety of missions, programmes and seminars. In all, nearly 70
ME outreach events were organised and some 35 ME missions brought
to Hong Kong.
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Emerging Market Promotions

While Lifestyle Expo in Budapest and Style Hong Kong Expo in Dubai
were the HKTDC's major emerging-market ventures this past year, the
Council was active worldwide. Highlights included a business delegation
to Iran, missions to Indonesia, Vietham and Cambodia, roadshows to
Morocco and Egypt, and sector-specific missions to Russia, Ukraine and
Poland.

Services Promotions

The HKTDC has been actively promoting Hong Kong services industries
since 1996, with an increasing emphasis in recent years on the creative
industries, from architecture and design to fashion, music, digital
entertainment, and film and television. The annual HKTDC Hong Kong
International Film & TV Market (FILMART) is recognised as one of the
world’s most important film and TV markets. And the second Asian
Financial Forum, under the theme “The Changing Face of Asia”

attracted more than 1,000 delegates from around the world in January.
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Buyers at FILMART also increased this year, with a notable jump from the mainland
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Fast Facts

* About 126,600 companies from around the
world visited Hong Kong through HKTDC efforts

* About 24,700 Hong Kong companies

participated in mainland and overseas market

promotions

Nearly 1,400 companies took part in brand-

name events and promotions in Hong Kong and

on the mainland

* More than 4,400 companies from Hong Kong's
creative industries used the HKTDC to promote
their services to mainland and overseas markets
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April 2008

Strengthening

1g Kong - Mongolian

The President of Mongolia, Nambaryn Enkhbayar, addresses
the Hong Kong-Mongolia Investor Forum in Hong Kong. The
President led a delegation of 35 government officials and

28 business delegates to Hong Kong in April, in recognition
of Hong Kong's importance as a fundraising platform and
regional business centre. The event, which the HKTDC helped
organise, drew more than 250 participants
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The Hong Kong Garment and Footwear Partnership
Mission to Vietnam and Cambodia includes 29
delegates from the garment industry and 14 from
the footwear industry. The mission was organised to
help Hong Kong garment and shoe manufacturers
explore the feasibility of Vietnam and Cambodia as
production bases
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Li Ru Cheng (right), Chairman of the mainland’s
Youngor Group Co Ltd, one of the world’s top garment
manufacturers, meets with HKTDC Chairman Jack So in
Hong Kong. Mr Li was exploring how the Hong Kong
platform could help his brand expand internationally
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Executive Director Fred Lam (left) and Consul-General of Japan

in Hong Kong Shigekazu Sato (right) find a moment with the
respective Chairmen of the Japan-Hong Kong and Hong Kong-
Japan Business Co-operation Committees, Kunio Suzuki (second
from left) and Dr Victor Fung. About 40 senior Japanese business
people and academics took part in the 30™ Plenary Session of the
Hong Kong-Japan and Japan-Hong Kong Business Co-operation
Committees in Hong Kong. The annual plenary focuses on
strengthening business cooperation between the two economies
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Designgallery
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It's stylish fun at the Hong Kong Convention and Exhibition Centre’s
newly renovated HKTDC Design Gallery, which reopens with some of
Hong Kong’s top designers on hand. A second Design Gallery graces
the Hong Kong International Airport’s departure hall. Design Gallery
retail outlets help local designers promote their products and supports
Hong Kong’s creative industry
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Hong Kong SAR Government Chief Executive Donald Tsang
(left) meets with Zhang Wen-yue, Secretary of the Liaoning
Committee, CPC, during a high-level business mission to
northeastern China. Mr Tsang led the HKTDC mission, which
included Hong Kong leaders in manufacturing, financial
services, infrastructure, real estate, logistics, information
technology and professional services
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Lifestyle Expo in Budapest, showcasing the products of
more than 170 Hong Kong and Guangdong companies,
opens in the Hungarian capital. The Expo marked the
HKTDC's first partnership with the Department of
Foreign Trade and Economic Cooperation of Guangdong
Province in a major overseas trade promotion. At the
opening ceremony, Chairman Jack So (third from left)
greets Hungary's State Secretary for International
Economic Relations Dr Abel Garamhegyi
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Executive Director Fred Lam (left) visits Hu Chun Hua, Governor of
Hebei Province, as part of a relations-building trip to the mainland
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The ninth Hong Kong Forum, the annual flagship event
of the Federation of Hong Kong Business Associations
Worldwide, welcomes more than 360 associates from
19 countries. Hosted by the HKTDC, the Forum gives
Federation members the latest insights into doing
business in Hong Kong and the Chinese mainland.
Speakers included CY Leung (above), Convenor of the
Non-Official Members of the HKSAR's Executive Council
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Celebrating the 25" anniversary of the Hong Kong Dinner
in London are (left to right): Attorney General Baroness

Scotland; Hong Kong SAR Government Chief Executive

Donald Tsang; and Chairman Jack So
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A business mission of 13 Hong Kong companies visits Iran
to meet with senior business and governmental leaders.
Activities included a seminar, "Hong Kong: Your Gateway
to China," attended by more than 200 local business
people in Tehran
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At the opening ceremony of the fifth Style Hong Kong Expo in Dubai, Paul Yin,
HKTDC Council member (left), officiates with Sheikh Hasher Maktoum Juma Al
Maktoum, Director General of Dubai’s Department of Information. On the right is
the HKTDC's Assistant Executive Director Benjamin Chau. The annual expo is the
largest showing of Hong Kong products in the Middle East
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HKTDC Assistant Executive Director Christopher
Jackson (fifth from right) leads a joint Hong Kong-
Jiangmen roadshow to the United Kingdom in March.
Business experts discussed the mainland’s continuing
economic potential and Hong Kong’s strengths as a
gateway to the booming mainland city of Jiangmen
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The HKTDC co-organised the Asian Financial Forum, which
helps position Hong Kong as Asia’s financial services hub.
While the Forum took place during the global economic crisis,
participants exuded optimism. “Hong Kong’s resilience can’t be
underestimated,” proclaimed one senior panelist
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Officiating at the opening ceremony for the fifth Entertainment Expo
Hong Kong are (left to right): Hong Kong Entertainment Ambassador Tony
Leung, Hong Kong SAR Government Financial Secretary John Tsang and
Chairman Jack So. The Expo featured nine multimedia events, including
the HKTDC's Hong Kong International Film & TV Market (FILMART) and
the Hong Kong Music Fair. The 13" edition of FILMART welcomed 505
exhibitors from 28 countries and regions, a new exhibitor record
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The HKTDC's first Hong Kong Consumer Products Expo, Guangzhou, opens with a
splash. The expo featured about 250 Hong Kong brands and drew more than 140,000
mainland visitors
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