As the coming year is the second in TDC’s present three-year planning cycle, strategic objectives remain
much the same as those pursued in 2005/06. However, we shall continue to anticipate and innovate in light
of changing external opportunities and challenges.

We shall, in particular, help Hong Kong companies take full advantage of new opportunities with China’s 11t
Five-Year Programme, CEPA |ll, Guangdong’s increasing emphasis on heavy industry and financial services,
and the desire of mainland enterprises to “go out” to world markets. Below are other highlights of what lies
in store.

Last but not least is the 40" anniversary of TDC's establishment, in September 1966. It will be a celebration
of the success of Hong Kong and its SMEs in global trade - as well as a valuable opportunity for TDC to reach
out even more to stakeholders and customers.
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