Sharing Economy in Travel

OWN LESS. TRAVEL MORE.
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THE SHARING EVOLUTION:
FOUR PHASES

Connect to share
1 information * 0@ x *
2 Connect people to g * —— ]
each other * *
Connect to share daily
3 thoughts and media * 4 Q"‘ gm N ¥ *

4 Connect to access ) | - — :
and share assets -



They are re-thinking the value of ownership
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expensive to share today feels like a burden the new ownership
goods than to own them
individually

But they have some concerns

sharing economy experience is economy companies until they are
not consistent recommended by someone they trust
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Problem of travel equipments

Lack of usage .




|WHAT DO WE SHARE? |

E - AmIirlO]




Own less. Travel more.
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